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From the Information Age to
the
Era of Digital Overload

We have more data than ever.
Yet Decisions are not
necessarily easier
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Human as a Bias Aloptimizes patterns.
Moderator Humans need challenge assumptions

The human role is to Question the data

Who is missing from this data?
What assumptions are built into this model?
Under what conditions would this insight fail?

Who benefits —and who might be disadvantaged?

Surface hidden assumptions
Introduce alternative perspectives

Turn insight into responsible decisions

Insight without challenge is bias with confidence
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Thank you !
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Business Development Manager, Analytics
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